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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G
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S t r a t e g i c  M a r k e t i n g  P l a n  D e v e l o p m e n t

P u b l i c  R e l a t i o n s

E v e n t  C o o r d i n a t i o n 

Te n a n t  R e l a t i o n s

S p o n s o r s h i p

C r e a t i v e  L e a s i n g  S o l u t i o n s

WHAT  ARE CONSUMERS 
SAYING ABOUT YOU  ?

L e t ’ s  T a l k  A b o u t  Y o u

Whether the ta lk about your product  i s  good (buzz) ,  bad ( real ly  bad),  or  ugly (nada), 
i t  may not  be enough to win the compet i t ion for  the loyal ty  of  today ’s  consumer.   What 
are your tenants say ing about you? Are you maintain ing a low vacancy rate and heal thy 
tenant mix?  Do you want to increase your revenue generat ing operat ions?  Do you want 
to put  your locat ion on the retai l  beat?  
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

ShopTalk Market ing is  a re tai l  market ing & publ ic re lat ions f i rm that  develops resul ts -
dr iven tact ics  for  developers,  re ta i lers ,  and consumer goods.  We are detai l -or iented, 
creat ive,  and bot tom-l ine dr iven marketers  who execute on what we know:  innovat ive 
market ing, publ ic  re lat ions,  event  programming, tenant re lat ions,  sponsorship and 
creat ive leas ing solut ions in the retai l  indust ry.  

L e t ’ s  T a l k  S h o p

W h a t  A r e  T h e y  S a y i n g  A b o u t  U s ?
“Working with the Marketing 
Team at Tempe Marketplace 
has been one of, if not, 
the best experiences I 
have ever had.  Emily and 
Summer actively developed 
and executed events that 
draw people to Tempe 
Marketplace. The marketing 
team has clearly set the 
standard for marketing in 
this type of environment.”

“This marketing team has been 
an integral partner in our 
entrance into the Phoenix 
DMA. For a restaurant chain 
whose first out-of-state unit 
was in Tempe Marketplace, 
Summer and Emily made our 
efforts to create traffic, 
brand awareness and community 
relations much easier than 
expected. They were on-point 
with strategy and provided 
a well-needed sounding board 
for ideas.”

-Pete LaCava, Operat ing Par tner
 King’s Fish House

-Young Kim, Market ing Director
 Kabuki  Japanese Restaurant
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

Emily ’s  pass ion and exper ience res ides in re ta i l  and consumer 
market ing, publ ic  re lat ions,  and sponsorship.   She has executed 
a comprehensive mix of  events  and market ing par tnerships to 
dr ive t raf f ic  to tenants and retai l  centers  wi th resul ts -based 
methodology.   Her special ty  i s  increas ing revenue through a 
var ie ty  of  ef fect ive programs and par tnerships to fuel  market ing 
programs on the tenant and center  level .   She has success fu l ly 
developed and implemented programs wi th nat ional  f i rms such 
as Chase Bank, American Outdoor Adver t i s ing and Ar izona 
State Univers i ty  to increase exposure and cul tural  awareness 
on the center  level .   Emi ly  served as Director of  Market ing for 
Vestar  Development for  near ly  s ix  years whi le the company grew 
f rom nine to nineteen centers  in the Southwestern U.S.   She 
graduated f rom Ar izona State Univers i ty  and majored in Bus iness 
Adminis t rat ion, Market ing at  the W.P. Carey Business School.  She 
has worked wi th over a dozen non-prof i t  organizat ions,  inc luding 
the Boys and Gir ls  Clubs of  Greater  Scot tsdale,  Tempe Communi ty 
Foundat ion, and Forever Young Foundat ion. Emi ly  i s  a member 
of  the In ternat ional  Counci l  of  Shopping Centers and the Urban 
Land Ins t i tu te. 

E M I L Y ’ S  B I O

emily bond
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

Summer is driven to execute effective and innovative marketing 
strategies to increase brand awareness and customer traffic.  Most 
recently, she directed the marketing for Vestar Development’s newest 
outdoor shopping destination, Tempe Marketplace.  While there, 
she provided marketing and promotional consulting to 120 tenants; 
developed three marketing campaigns including all advertising 
mediums; executed the center ’s Grand Opening celebration in 
September 2007 which resulted in over 6,000 attendees throughout 
the center each day; executed more than 75 additional special 
events within one year with event attendance ranging from 50-
5000 per event; developed mutually beneficial relationships with 
key community partners:  City of Tempe, Arizona Diamondbacks, 
Phoenix Suns, Phoenix Mercury, Arizona State University, Forever 
Young Foundation, Boys & Girls Clubs, Tempe Community Foundation; 
created and developed two art gallery spaces - in partnership with 
Art One Gallery and ASU Herberger College of Fine Arts to bring art 
to a non-traditional venue; designed and executed all philanthropic 
programs and events and served as media and community relations 
spokesperson.  Prior to Vestar Development, Summer gained significant 
special event, communicat ion, market ing and publ ic re lat ions 
exper ience at  Val ley of  the Sun Uni ted Way and Cold Stone 
Creamery World Headquarters .   Summer graduated f rom the 
Univers i ty  of  Ar izona.  Summer is  commit ted to char i ty  work in the 
areas of  ar t ,  domest ic  v io lence and chi ldren’s causes.

S U M M E R ’ S  B I O

summer katzenbach
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

ShopTalk wi l l  develop a comprehensive program to get  the word out  and dr ive 
consumers in.  We are dedicated to unders tanding and evaluat ing our c l ient ’s  needs, 
developing an ef fect ive plan supported by research and t rade area demographic data, 
and del iver ing a powerfu l  message. ShopTalk provides a value-added serv ice that  wi l l 
help you to re tain tenants,  increase t raf f ic ,  and maximize revenue. With near ly  15 years 
of  combined retai l  market ing and publ ic re lat ions exper ience, ShopTalk has a proven 
t rack record of  def in ing the bot tom l ine -  increas ing prof i t s .

ShopTalk provides a var ie ty  of  custom and á la car te market ing solut ions to meet your 
needs.   Our por t fo l io out l ines our serv ices …

L e t ’ s  T a l k  B u s i n e s s

V E S T A R  I S  P R O U D  T O

S U P P O R T  T H E  E F F O R T S  

O F  T H E  P H O E N I X  

C H I L D R E N ʼ S  H O S P I T A L  

F O U N D A T I O N .

B E S T  W I S H E S  F O R  A  S U C C E S S F U L  E V E N T .

T E M P E  M A R K E T P L A C E
G R A N D  O P E N I N G  P A R T Y

G r a n d  O p e n i n g  P a r t y
9 . 2 8 . 0 7   7 - 1 1 p m

T h e  D i s t r i c t  S t a g e

w w w. t e m p e m a r k e t p l a c e . c o m

S H O P P I N G  D I N I N G  L I V E  E N T E R T A I N M E N T  F U N

YOU’RE  INV ITED TO TEMPE MARKETPLACE’S  GRAND OPEN ING PARTY
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

-  S t rategic Market ing Plan Development

-  Brand Ident i f icat ion

- Media & Adver t i s ing Placement

-  Market  & Demographic Research

- Non-Tradi t ional  Media Tact ics

-  Market ing Col lateral  Evaluat ion

M A R K E T I N G  P L A N  &  B U D G E T  D E V E L O P M E N T

ShopTalk can create a customized s t rategic market ing plan and budget that  can be implemented 
to meet your goals.   I f  you need ass is tance wi th branding and messaging, we can do that  too.. .or 
media and adver t i s ing placement,  market  research, creat ive di rect ion, non-t radi t ional  media,  social 
market ing, v i ra l ,  large- scale media. . .and the l i s t  goes on.  We know what i t  takes to create that  much 
des i red “ buzz” about your product .

Grand Opening Campaign

Gen-Y Campaign



5 3 0 1  N o r t h  4 5 t h  S t r e e t
P h o e n i x ,  A Z  8 5 0 1 8

p. | 4 8 0 . 2 6 6 . 8 4 4 0 

e. | a d v i c e @ s h o p t a l k m a r k e t i n g . c o m

w
w
w
.
s
h
o
p
t
a
l
k
m
a
r
k
e
t
i
n
g
.
c
o
m

P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

-  Press Ki t  Development

-  Publ ic  Relat ions St rategy & Plan Development

-  Train ing

ShopTalk knows how important  i t  i s  to maintain posi t ive re lat ionships wi th the media.  Our phi losophy 
is  that  i t ’ s  “more important  what others say about you than what you say about yoursel f.”   We wi l l 
develop your messaging, press k i t  mater ia ls  and craf t  your publ ic  re lat ions s t rategy.   We can also 
provide media t ra in ing so you and your team know what i t  takes to s tay conf ident  and “on message” 
in f ront  of  the press.   We wi l l  help you become “top of  mind” to the local  media and your target 
audience.

P U B L I C  R E L A T I O N S
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

-  Develop Tenant Adver t i s ing Program

- Produce Tenant Communicat ions 

-  Tenant Retent ion St rategies

-  Conduct  Tenant Train ing Sess ions

- Produce Secret  Shopper Serv ices & Resul ts  Analys is

T E N A N T  R E L A T I O N S

In the business of  re ta i l  real  es tate,  tenants can make or break you.  But  even wi th a fu l ly  leased 
center,  your tenants are del iver ing a message about your product  dai ly.   We are dedicated to 
developing and maintain ing heal thy re lat ionships wi th your tenants and target  audience.  We wi l l 
improve market ing and communicat ions on behal f  of  your tenants and t ra in them how to market  thei r 
s tore and product ,  we can even help them pol ish thei r  cus tomer serv ice sk i l l s .  Empower ing tenants 
to market  themselves helps to increase t raf f ic  and dr ive sales,  so you maintain a happy and heal thy 
tenant mix.

Tatum at Loop 101
www.shopdesertridge.com

Gift Wrapping
Noon-5pm (on specified dates).
The 12 Days of Wrapping, presented by 
Dance Motion Performing Company.

November 28-30
December 6, 7, 13, 14, 20-24

The Gift Wrap Station is located in The District
between AMC Theatres and Fat Tuesday.

Gift-With-Purchase Offer: Customers spending $200+ in The District
between 11/24 and 12/24 can receive free gift wrapping (1 XL OR 2
Large OR 3 Medium/Small Packages). Please present your receipts.
Some restrictions may apply. 

Gift Cards
Desert Ridge Marketplace Gift Cards are available for purchase at The
UPS Store. Gift Cards are available in $25 and $50 denominations. A $2
service fee applies. See below for hours of operation at The UPS Store.

Packing and Shipping
The UPS Store can handle all packing and shipping for customers
including UPS (air and ground) and USPS services, stamps, labels,
cards and more. Copy and fax service is also available. Monday-Friday,
8am-6:30pm; Saturday 10am-4pm.

Valet Parking
Valet parking is available for a nominal fee at the north and south sides
of The District.

Shopping Shuttle
Monday-Thursday, 5-9pm
Saturday, Noon-10pm
Sunday, Noon-6pm

Desert Ridge Marketplace is pleased to offer complimentary shuttle
service to assist with your holiday shopping. Ten shuttle stops are
available to move customers about the Marketplace with ease.

St. Joseph’s Children’s Health Center Play Zone
Located in The District near Barnes & Noble

The recently renovated St. Joseph’s Play Zone is a bright, fun, safe
environment for young children and families.

Services & Amenities

Dance Motion
performing arts

programs benefit from
gift wrap proceeds.

Holiday
Calendar

2003

Spend $200 or more in The District Shops*

between 11/24 and 12/24 and
we’ll wrap your Packages for FREE!

(Good for free gift wrapping of 1 XL Package OR
2 Large Packages OR 3 Medium/Small Packages.)

*Some restrictions apply. Offer good for purchases made in The District Shops only.
Does not include Target Greatland, Kohl’s, Ross, Marshall’s, etc. See Gift Wrap Station
or www.shopdesertridge.com for more information. Additional packages may be wrapped
for a fee. All proceeds benefit Dance Motion.

when: Noon-5 PM
Nov. 28-30, Dec. 6, 7, 13, 14, 20-24

where: Gift Wrap Station located between
AMC Theatres and Fat Tuesday

FREE GIFT WRAPPING

THE 12 DAYS OF WRAPPING

DESERT RIDGE MARKETPLACE GIFT CARDS.
Now available at The UPS Store, just north of Albertson’s

(Available in $25 and $50 denominations. A $2 service fee applies.)

Two for Tuesdays
As You Wish, 2 for 1 Paint Time, 
10am-5pm

San Felipe’s Cantina
Free Shark Sunday (with kids meals), 
1/2 Price All Day, Every Sunday

Monday Night Football
Dave & Buster’s, 4:30-7pm, 
Happy Hour Specials

It’s Not a Mall. It’s a Destination.

Acoustic Music
Located at the Harkins Living Room, 
Friday & Saturday 7-9pm, 
Sundays 4-6pm

Cadillac Ranch College Football
Every Saturday at 9am, 
Every Sunday at 10am

Live Entertainment
District Stage, 7-10pm, 
Thursday through Saturday

Paint ‘til You Faint
As You Wish, 50% Off Paint, 
Thursdays 5-9pm

Revolving Art Exhibits
Art One Gallery, located near Barnes 
& Noble Fountain

For more information on January events, 
visit www.TempeMarketplace.com

 

Vestar Gift Cards
Available in denominations from 

$20 to $500 at the Concierge Desk, 

adjacent to District Stage, during 

regular District retail shop hours or 

at www.TempeMarketplace.com
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

-  Develop Event  Programming Plat form

- Create Corresponding Event  Budget

-  Faci l i ta te Event  Par tnerships

E V E N T  C O O R D I N A T I O N

ShopTalk bel ieves that  event  market ing is  an ef fect ive way to in teract  wi th your consumers and create 
“ buzz” about your locat ion.  We can engage your customers by developing an innovat ive event 
programming plat form, craf t ing a f i scal ly- responsible budget,  and faci l i ta t ing event  par tnerships.  
Event  management can be overwhelming but  we can help take the s t ress and confus ion out  of 
programming, so you can execute events  in an ef fect ive,  ef f ic ient  and success fu l  manner.
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

-  Sponsorship P lan Development

-  Asset  Ident i f icat ion & Evaluat ion

- Lead Generat ion

- Faci l i ta t ion of  Market ing Par tnerships

S P O N S O R S H I P

Are your assets  reaching thei r  fu l l  income potent ia l?  We can develop a model  that  can be 
implemented across a por t fo l io or tools  executed at  a s ingle proper ty.   Based on a detai led analys is , 
we wi l l  work wi th a network of  c l ients  to faci l i ta te and secure local  and nat ional  sponsors for  your 
locat ion.
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

-  Develop Leasing Market ing Packages

- Create Retai l  Publ ic  Relat ions P lat form

- Research and Ident i fy  New Trends & Potent ia l  Tenants

-  Visual  Merchandis ing

- Faci l i ta te Non-Tradi t ional  And Seasonal  Tenants

C R E A T I V E  L E A S I N G  S O L U T I O N S

A happy and heal thy tenant mix is  a cr i t ical  component to the long-term success of  a real  es tate 
asset .   ShopTalk provides creat ive solut ions for  leas ing and vacancy chal lenges.   We are exper ienced 
in developing leas ing market ing packages and execut ing programs to reduce vacancy rates,  such as 
seasonal  tenants and ongoing communi ty  programs. 
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G
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P U B L I C  R E L A T I O N SR E T A I L  M A R K E T I N G

L e t ’ s  T a l k  A b o u t  Y o u  A g a i n

Who is  your audience?

What are your successes?

What do you bel ieve that  your locat ion/product  i s  miss ing?  

What do you need help wi th?

What market ing models have you seen and recognize as ef fect ive?  Inef fect ive?  

Which of  the above are most  a l igned wi th your product?

What do you see as your most  s igni f icant  threat?

What are people ( tenants )  say ing about you?

What are the top concerns that  your tenant/consumer base are express ing?

What are your top 3 shor t- term and top 3 long-term goals for  th is  locat ion/product?

How can we help you unders tand what we do?

Do you have a real is t ic  budget in mind?

What are our next  s teps?


